LYNCH VISUAL WORKS

THE PLANNING GUIDES - COMMERCIAL PHOTOGRAPHY

Plan your commercial photography
coverage

Turn the assignment, visual references and operational details into
one commercial photography inquiry.

Step-by-step guide - October 20, 2026 - Screenshots of the live site

One plan. One final inquiry.

Reference links, notes and choices can travel with the inquiry or shared link. Uploaded pictures and
screenshots stay in the originating browser; they are not attached to the inquiry. Use Print or save
PDF and check the exported file to retain pictures. Browser storage may be cleared or unavailable; a
shared link is not a secure cloud backup.

Start at https://www.lynchvisualworks.com/organizations


https://www.lynchvisualworks.com/

STEP 01

Start with your service page

Choose the guided planner

])NCli BOSSIER CITY - LOUISIANA Home  Services~  About  Contact

® COMMERCIAL PHOTOGRAPHY

Your operation
has moving parts.
So does our plan.

Headshots, team days, events, and facility coverage planned around how
your organization actually runs.

Build a coverage plan Start organization inquiry 2>

81 - WHAT WE DO @2 - WHAT'S INCLUDED
Executive & team headshots Shot list built with your team
On-site headshot days Scheduling around your workday
Conferences & events Site, safety & access planning

Facilities & operations Edited, usage-ready files

Marketing & recruiting imagery A consistent look across every image
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= MENU

83 - PERFECT FOR

Companies & small businesses

Healthcare & clinical teams

MNonprofits & foundations

Government agencies & contractors

Professionals & associations

Open /organizations. Use Build a coverage plan to begin planning. If you already know exactly what you
need, the direct inquiry remains available; choose one route rather than sending the same project twice.

I Start the planner; do not submit an inquiry yet.



STEP 02

Choose what you are planning

Give the session a starting point

])N{‘li BOSSIER CITY - LOUISIANA Home  Services~  About  Contact = Menu
&

(k8 az B3 a4

Environment Objective Site intelligence Schedule +sky

(w) LIVE PRODUCTION BRIEF B DIRECTION READY

@1 - ASSIGNMENT ENVIRONMENT

What Kind of operation are we

stepping into? &
o
dzb
) Industrial +
Corporate + office . s
: manufacturing =
Active production Objective
& A
Trades + field work Institution + nonprofit
Field conditions People + mission Window

No

&

Event + activation

Live run of show Sy
We'll plan around

consistency, privacy, and m
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Choose the environment closest to the assignment, such as a workplace, headshot day or event. You can
refine the details later. These choices help LVW understand the assignment; they do not reserve a date or
create a booking.

I Choose the closest fit, even if you are still deciding.



STEP 03

Shape the direction

Explain the feeling and purpose

])N{‘li BOSSIER CITY - LOUISIANA Home  Services~ About  Contact = Menu
o EF 03 o4
Environment — . .
Objective Site intelligence Schedule +sky

s

) LIVE PRODUCTION BRIEF m DIRECTION READY
B2 - ADAPTED FOR EVENT + ACTIVATION
What should the visual work
accomplish?
Sponsor visibility Attendee experience
Executive + VIP moments Same-day content

Objective

The brief carries this objective forward so the visual plan stays tied to what the

organization needs the assets to do.

Primary audience Visual posture

Customers + public Human + capable
Internal teams Authoritative Innovative

Stakeholders Documentary

We'll map the run of sl els, must-capture

and any rapid-delivery

Back Continue brief >
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Choose the objective, audience and visual posture. Think about where the photographs will work:
recruiting, communications, leadership or an event story. Use the available choices to communicate what
matters. You do not need to know photography terminology or arrive with a finished creative brief.

I Think about what the photographs need to communicate.



STEP 04

Add practical details

Continue to the Vision Board

])N{‘li BOSSIER CITY - LOUISIANA Home  Services~  About  Contact = MeNU
&

e e e

(¥) LIVE PRODUCTION BRIEF B DIRECTION READY
@4 . PRODUCTION WINDOW + ATMOSPHERE

When should the operation and
camera meet?

Preferred production date Preferred time
mm/dd/yyyy () 03:00 PM [C]
& Objective
Choose both a date and time to bring the planning sky to life ent

Planning preferences only—not a reservation. Shift work, events, and multi-site

projects can be refined during production planning.

o]

Operating factors

Back Continue to the vision board =

Add visual references to this plan >

We'll map the run
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Enter the location, date and timing you know. Leave uncertain details open. Select Continue to the vision
board: your choices travel with you, and no inquiry has been sent at this point.

I Continue to step two before sending your project.



STEP 05

Make the board yours

Add images, screenshots, links or notes

€ Exit our shoot
Cha
Your shoot

@ Event + activation

Styling
+ Add references @ Link or note Images, screenshots, places, outfits. Make the vision yours

Feeling

:E YOUR CREATIVE DIRECTION

Shots

. Showuswhat you have in mind

Usage b
for your S€ss1011.
DE]HS Start with an image, screenshot or link. Bring together

the people, places and details that tell your story.

&, Add your first reference

MNothing needs to be perfect. We'll shape it together.

Visual references Your direction Must-have shots

Add when ready Add when ready Add when ready
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Saved on this device
Review brief =
0 explained

O references

Usage & delivery

Add when ready

Name the board so it is easy to recognize. Add references with Add references, or choose Link or note to
describe an idea without a picture. References are optional; you can still plan a useful session without

them.

Use your own references. The board does not add stock examples for you.



STEP 06

Explain each reference

Tell us what to take, change or avoid

€« Exit our shoot
References Your Shoot
@ Event + activation
Styling
+ Add references @ Link or note Images, screenshots, places, outfits. Make the vision yours.
(V)
Feeling
All references
.
f Welcoming team moments for
vesge recruiting. Show the people
3 behind the work; avoid private
pecas screens and restricted spaces.
Note

Explain this reference

Visual references Your direction Must-have shots Usage & delivery

Add when ready Add when ready Add when ready Add when ready
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Saved on this device

L3} Review brief =

1references - O explained

Wwalk us through this
reference

Welcoming team moments for
recruiting. Show the people behind
the work; avoid private screens and
restricted spaces.

‘What to take from it — and what to change

The soft light, but at ocur own location. Keep the

relaxed pose; use outfits

Name

Note

Scene or reference group

Choose a group or name a scene
How important is this?
Inspiration v
(B4 Attach a screenshot
WHICH PART SHOULD GUIDE OUR SHOOT?
Light Pose Colour Wardrobe

Location Mood Framing Props

Open a reference to write its explanation. Name it, assign a scene/group, mark its importance, and select
useful tags such as Light, Pose or Wardrobe. Use Mark what to avoid when the example shows
something you dislike. Move earlier/later offers a non-drag ordering method. A saved link retains its

source; attach a screenshot if a visual preview is needed.

Example: “Keep this light, but use our location and outfits.”



STEP 07

Choose the moments that matter

Use Shots to record your priorities

: Saved on this device
€ Exit Our shoot e 0o
1references - O explained

L3} Review brief =

+
G4 shots X
Your shoot
Must-have shots for event + activation. Check the
ones you can't leave without. .
@ ) Event + activation
Styling

[CJ Venue and setup

+ Add references @ Link or note Images, screenshots, places, outfits. Make the vision yours.

o [Tl Arrivals and atmosphere

Fesling _
| Speakers on stage

All references

=

= [J VIP moments
Shots

(] Sponsor visibility

- Welcoming team moments for
tl- [_] Crowd energy .
vesge recruiting. Show the people behind
3 Aremhermust e et m the work; avoid private screens and
peals restricted spaces.
Note

Explain this reference

Visual references Your direction Must-have shots Usage & delivery

Add when ready Add when ready Add when ready Add when ready
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Select the suggested must-have shots and add your own. On the board, Styling records colour direction

and Feeling records mood words. These are planning preferences, not a guarantee that every inspiration
image can be reproduced exactly.

Include the photographs you would be disappointed to miss.



STEP 08

Finish the practical brief
Usage, crops, approvals and site constraints

: Saved on this device
€« Exit our shoot

1references - O explained

L3} Review brief =

721 Usage X Y h t
References
WHERE WILL THE PHOTQS BE USED? Ours 00
@ ; ) - Event + activation
o Website Social media Recruiting
tyling
Print / brochure Advertising + Add references & Link or note Images, screenshets, places, outfits. Make the vision yours.
@
Fesling Annual report Press / media
All references
v CROPS YOU NEED
Shots
f D D Welcoming team moments for
Square 11 Portralt 4:5 Stery 9:16 . .
e SodBPOSts | insmgamieed | Stores andrees recruiting. Show the people behind
3 O O the work; avoid private screens and
petalls Wide 16:9 Classic 3:2 restricted spaces.
Website banners Print and press
‘Who approves the photos?

Note
e.g. Marketing lead and HR director Explain this reference
[_] We have brand guidelines to share
TURNAROUND
Visual references Your direction Must-have shots Usage & delivery
Standard Within a week

Add when ready Add when ready Add when ready Add when ready

Same-day selects Not sure yet
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In Usage, record where the photographs will appear, required crops, approvers, brand guidance and
turnaround. In Details, add organization, participants, location, date and operational constraints. Flag
PPE, escorts, restricted areas and privacy rules before the shoot is scoped. Tell LVW what is uncertain,

sensitive or subject to access approval. Avoid patient information, private records or other confidential
material in a planning reference.

Specific constraints help us propose a realistic plan.



STEP 09

Review before you send
Check the combined creative brief

Creative brief
1 references - your session plan

€ Back to board & Copy board link & Print or save PDF

Send your brief

COMMERCIAL PHOTOGRAPHY - CREATIVE BRIEF . .
‘We'll read your board before we talk, so your planning call

starts where your ideas are.

Event + activation —

© Visual direction Emai
Welcoming team moments for Phone (optional) Best way toreach you
recruiting. Show the people behind Email v
the work; avoid private screens and Organization
restricted spaces.
Anything else?
Note
4
Deullls Sent with this brief
Titles, notes, priorities, links, shot list and details.
TIME { LIGHT NOTES SESSION CHOICES —
15:00 Objective: Event coverage ENVIRONMEVNTV Images
Audience: Recruiting Visual (Bt > E e Example references are named in the brief. No image
posture: Human + capable files are uploaded from this device.
SESSION CHOICES — OBJECTIVE SESSION CHOICES — AUDIENCE SESSION CHOICES — VISUAL < Send my brief
Event coverage Recruiting AEUELL

Human + capable

Sending this doesn't book or commit you to anything.

SESSION CHOICES — TIME

Actual LVW interface - demonstration inputs only - captured October 20, 2026.

Select Review brief. Read the session choices from step one alongside your reference notes, shot list and
practical details. Use Back to board to correct anything. Print or save PDF creates a portable copy; check
that its images and pages are present before sharing it.

You review the whole plan before submitting once.



STEP 10

Send one inquiry

Your plan starts a conversation

Send your brief

We'll read your board before we talk, so your planning call
starts where your ideas are.

First name Last name

Email

Phone (optional) Best way to reach you
Email v

Organization

Anything else?

Sent with this brief
Titles, notes, priorities, links, shot list and details.

Images
Example references are named in the brief. No image
files are uploaded from this device.

</ Send my brief

Sending this doesn't book or commit you to anything.
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Fill in your name, email and any required organization details. Select Send my brief once. This is an
inquiry, not a booking or payment. If sending fails, keep the board open, correct the issue and retry. LVW
aims to respond within 36—48 hours; dates and scope are confirmed separately.

Uploaded image files stay on this device. Their explanations travel with the inquiry, but the
image files do not.



Ready to plan?

You do not need a finished concept to start. Bring what you know, leave uncertain details open, and
review the plan before sending.

Start with commercial photography

Helpful to know

Reference links, notes and choices can travel with the inquiry or shared link. Uploaded pictures and
screenshots stay in the originating browser; they are not attached to the inquiry. Use Print or save PDF
and check the exported file to retain pictures. Browser storage may be cleared or unavailable; a shared
link is not a secure cloud backup.

Planning does not book a date, take payment or publish a website. Audio and video are not currently
offered. Questions? hello@lynchvisualworks.com

© 2026 Lynch Visual Works LLC - Shreveport—Bossier City area. Screenshots show demonstration inputs, not
client data or delivered client projects. Interface details may change; follow the current on-screen save and
send messages.


https://www.lynchvisualworks.com/organizations
mailto:hello@lynchvisualworks.com
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